


Metro
in numbers !



Where are our products?

Metro trains

90 trains
3 types

M2 (II Metro line)

18 stations
East - West

M1 (I Metro line)

21 stations
North - South

Trains
(#4 touch -point)

Platforms
(#3 touch -point)

Passages/Ticket zones
(#2 touch -point)

Entry/Exit
(#1 touch -point)
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39%
of passengers believe that their salary is 
sufficient for all their expenses

60%
of passengers went on vacation at least 
once in the past year

68%
of passengers have a driver's license

78%
of passengers speak a foreign language

93%
of passengers use the internet

67%
of passengers own at least one car

25M+
passengers / monthly

650K
unique recipients / daily

220M+
passengers / per year

2.4M
unique recipients / monthly

810 000
daily / before pandemic

994 000
daily / October 2022

1 000 000+
daily / currently 202 5

Metro Users
Traffic

Percentage of passengers by Metro line:

M1: 55%| M2: 45%
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¾ǊƽŘƱƻΥ aŜǘǊƻ ²ŀǊǎȊŀǿǎƪƛŜ μ 2025



27M+ passengers per year 220M+ passengers per year

15M+ visitors per year

Annually traffic comparison
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87%
lives in Warsaw

60%
works professionally

32%
studying

< 18 16%

19-25 30%

26 -35 24%

36 -45 13%

46 -55 8%

56+ 9%

55%
women

45%
men

Metro Users
Demographics

Potential of Metro Users:

young & active

¾ǊƽŘƱƻΥ aŜǘǊƻ Warszawskie 2025
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New York

DOOH

50%

50%
OOH

DOOH

25%

75%
OOH

London

DOOH

35%

65%
OOH

DOOH

15%

85%
OOH

Warsaw

DOOH

50%

50%
OOH

DOOH

99%

1%
OOH
(Ambient)

Metro trains

Passages/Platforms

Subways around the world

SOURCE: Outfront Media 2024 & Global 202 5
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Metro
platforms | passages
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METRO WALL
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METRO BILLBOARD
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METRO CITYLIGHT



Metro | platforms | passages
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Metro Wall Premium

SIZE

40 ς70 m 2

Szcze
cin

LIGHTING TYPE

backlight

MATERIAL TYPE

vinyl

PURCHASE MODEL

package | tailor -made (1)

_ƽŘȋ

Metro Billboard Premium

SIZE

9 ς18 m2

Szcze
cin

LIGHTING TYPE

backlight

MATERIAL TYPE

vinyl

PURCHASE MODEL

package

_ƽŘȋ

Metro Citylight Premium

SIZE

2 m2

Szcze
cin

LIGHTING TYPE

backlight

MATERIAL TYPE

paper | plate

PURCHASE MODEL

package

_ƽŘȋ

PRODUCT AVAILABLE IN LOCATIONS

I Metro Line (M1)

PRODUCT AVAILABLE IN LOCATIONS

II Metro Line (M2)

PRODUCT AVAILABLE IN LOCATIONS

I Metro Line (M1) II Metro Line (M2)

(1) Applies to stationsΥ /ŜƴǘǊǳƳΣ |ǿƛťǘƻƪǊȊȅǎƪŀΣ tƻƭƛǘŜŎƘƴƛƪŀ ƛ tƭŀŎ ²ƛƭǎƻƴŀΦ 
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TRIPLAY
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METROBOARD



Metro | platforms | passages

/ht¸wLDI¢ ϭ нлнс {¢wm9w tƻƭǎƪŀ {ǇΦ Ȋ o.o. ALL RIGHTS RESERVED LAST REVISED 1/2/2026

TriPlay Digital

SIZE

3 xтрέ 

Szcze
cin

MATERIAL TYPE

video

PURCHASE MODEL

package | tailor -made

_ƽŘȋ

Metroboard Digital

SIZE

135έ 

Szcze
cin

MATERIAL TYPE

video

PURCHASE MODEL

package | tailor -made

_ƽŘȋ

PRODUCT AVAILABLE IN LOCATIONS

I Metro Line (M1)

PRODUCT AVAILABLE IN LOCATIONS

II Metro Line (M2)



Metro
trains
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LIVELINE
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METRO MAX



Metro | trains
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{¢wm9w ¢±Digital

SIZE

нпέ

Szcze
cin

MATERIAL TYPE

video

PURCHASE MODEL

package

_ƽŘȋ

LiveLine Digital

SIZE

отέ

Szcze
cin

MATERIAL TYPE

video

PURCHASE MODEL

package

_ƽŘȋ

Metro MAX Digital

2 IN 1

{¢wm9w ¢± Digital + LiveLine Digital

Szcze
cin

PURCHASE MODEL

package

_ƽŘȋ

PRODUCT AVAILABLE IN LOCATIONS

I Metro Line (M1) II Metro Line (M2)

MATERIAL TYPE

video

PRODUCT AVAILABLE IN LOCATIONS

I Metro Line (M1) II Metro Line (M2)

PRODUCT AVAILABLE IN LOCATIONS

I Metro Line (M1) II Metro Line (M2)


